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Mengingat perkembangan teknologi yang semakin berkembang pesat, kerap 
memmunculkan hal yang baru untuk bisa memenuhi kebutuhan masyarakat. 
Penggunaan internet, komputer dan smartphone menjadikan hal yang sudah biasa 
dipakai untuk kegiatan sehari-hari di masyarakat. Teknologi terus menerus berkembang 
menghadirkan kemudahan dalam melakukan segala kegiatan yang salah satunya adalah 
menghadirkan suatu aplikasi e-wallet. 
Tujuan dari penelitian ini adalah untuk mengetahui apakah Perceived Usefulness, 
Perceived Ease Of Use, Perceived Enjoyment, Perceived Cost, Perceived Image, dan 
Customer Satisfaction mempunyai pengaruh terhadap Usage Intention.  
Pada penelitian ini peneliti menggunakan metode kuantitatif yaitu dengan cara 
menyebarkan kuisoner penelitian secara online kepada 142 responden yang pernah 
memakai aplikasi Bluepay Wallet dan berumur minimal 17 tahun. Dalam penelitian ini 
peneliti menggunakan metode Structural Equation Model (SEM). Jenis penelitian yang 
dipakai adalah conslusive research design dengan metode descriptive research. 
Kemudian peneliti menggunakan metode single cross sectional. 
Hasil penelitian menunjukan bahwa terdapat hubungan positif dari perceived 
usefulness, perceived ease of use, perceived enjoyment, dan perceived image terhadap 
customer satisfaction. Dan hubungan negatif antara perceived cost terhadap customer 
satisfaction. Kemudian dalam penelitian ini juga ditemukan bahwa perceived usefulness 
tidak mempunyai pengaruh terhadap usage intention.  
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Considering the rapid development of technology, it often brings new things to 
meet the needs of the community. The use of the internet, computers and smartphones 
makes things that are commonly used for daily activities in the community. Technology 
continues to develop to bring ease in carrying out all activities, one of which is to 
present an e-wallet application. 
The purpose of this study was to determine whether Perceived Usefulness, 
Perceived Ease of Use, Perceived Enjoyment, Perceived Cost, Perceived Image, and 
Customer Satisfaction have an influence on Usage Intention. 
In this study researchers used a quantitative method that is by distributing online 
research questionnaires to 142 respondents who have used the Bluepay Wallet 
application and are at least 17 years old. In this study researchers used the Structural 
Equation Model (SEM) method. This type of research is a conslusive research design 
using descriptive research method. Then the researchers used the single cross sectional 
method. 
The results showed that there was a positive relationship between perceived 
usefulness, perceived ease of use, perceived enjoyment, and perceived image of 
customer satisfaction, and the negative relationship between perceived cost and 
customer satisfaction. Then in this study also found that perceived usefulness has no 
effect on usage intention. 
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